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Agreement Number: K3570

Interagency Grant Agreement between
Washington State Department of Agriculture and Washington Potato Commission
for the Specialty Crop Block Grant Program

| 1. Grantee

| Washington Potato Commission
108 interlake Road
Moses Lake, WA 98837

2. Grantee Representative 3. WSDA Representative

Chris Voigt Derek Sandison I
Washington Potato Commission Washington State Dept. of Agriculture !
108 Interlake Road PO Box 42560 i
Moses Lake, WA 98837 1111 Washington Street SE

509-765-8845 Olympia, WA 98504

Cvoigt@potatoes.com 360-902-1800

_4. Grant Amoun_t_ S. Gra_rFStart Date 6. Grant_End Date

$ 3,800,000.00 10/1/2021 9/29/2025

7. Federal Agency: | 8.cFDA # 9, FAIN # ’ 10. Fiscal Year:
usDA 10.170 215CBPWA1112 | 2021

11. Tax D # ‘ 12, SwWv # 13. DUNS #

916017358 | 0040076 117696163

14, Grant Purpose

Pursuant to the goals of the federal SCBGP, WSDA and Grantee have entered into this Agreement to fund Grantee’s
project to enhance the competitiveness of Washington specialty crops.
WSDA and Grantee agree to the following terms set forth in this AGREEMENT FACE SHEET, the WSDA TERMS AND

FOR WASHINGTON POTATO COMMISSION FOR WASHINGTON STATE DEPARTMENT OF
AGRICULTURE

%dm_ Divectie ol b{;wb% J:QL S I

Name, Title Derek Sandison, Director

12/21/2021
12|rH 2|

Date

APPROVED AS TO FORM ONLY
lanis Snoey
Assistant Attorney General







TERMS AND CONDITIONS

Washington State Department of Agriculture and Washington Potato Commission
SPECIALTY CROP BLOCK GRANT PROGRAM

1. DEFINITIONS
The following definitions apply throughout this Agreement.
“Agreement” means this SCBGP Agreement between WSDA and Grantee.
“CFR” means Code of Federal Regulations
“Project” means the project described in Section 5.
“Grant Amount” means the total amount of funding under this Agreement, as set forth on the Agreement Face
Sheet.
“Grantee” means the entity identified as the Grantee on the Agreement Face Sheet, who is a Pa rty to the
Agreement, and Subrecipient under SCBGP Grant issued to WSDA. “Grantee” includes all employees and agents
of the Grantee.
“SCBGP” means the Specialty Crop Block Grant Program, the federal funding program administered by USDA.
“SCBGP Grant” means the SCBGP grant issued by USDA to WSDA and identified by the FAIN # on the Agreement
Face Page.
“WSDA” means the Washington State Department of Agriculture, who is a Party to the Agreement.
“USDA” means the United States Department of Agriculture.

2. GRANT MANAGEMENT
The Agreement managers for each of the parties shall be responsible for and shall be the contact person for all
communications and billings regarding the performance of this Agreement. Each party will notify the other of
any change in administrators.

Brandy Tucker Lindsey Erickson

Director of Markets and Industry Affairs Grant Specialist

Washington State Potato Commission Washington State Dept. of Agriculture
108 Interlake Road PO Box 42560

Moses Lake, WA 98837 Olympia, WA 98504

509-765-8845 360-688-3515

btucker@potatoes.com lerickson@agr.wa.gov

3. AUTHORITY AND PURPOSE
Acting under the authority of RCW 43.23.030, WSDA has secured a SCBGP Grant from WSDA and has awarded
the Grantee funding under this Agreement to undertake a project to enhance the competitiveness of a
Washington specialty crop. Grantee must perform in accordance with this Agreement’s terms and conditions
and all applicable federal, state and local laws and ordinances, which by this reference are incorporated into this
Agreement as though set forth fully herein.

4. FUNDING
WSDA shall pay an amount not to exceed the awarded Grant Amount for the eligible costs necessary for or
incidental to the performance of work as set forth for the Project.

5. PROJECT
Grantee must use the funding awarded by WSDA under this Agreement solely for the project set forth in
Attachment A.

6. PERIOD OF PERFORMANCE
The work under this Agreement starts with the Grant Start Date shown on the Agreement Face Sheet and ends
with the Grant End Date shown on the Agreement Face Sheet, unless extended or terminated sooner as
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provided herein. Grantee may raquast an axtension of the Grant End Date, which WSDA may grant cr deny in
its sole discretion pursuant to the agency’s obligations undar the SCBGP Grant.

ALLOWABLE AND UNALLOWABLE COSTS

A.

WSDA will make payments on a reimbursement basis only. WSDA will reimburse Grantee for eligible project

expenditures up to the Grant Amount.

Only costs incurred between (1) the Grant Start Date and (2) Grant End Date, as shown in the Agreement

Face Sheet, are eligible for reimbursement under this Agreement.

Costs and expenses are allowable in accordance with Subpart E of 2 CFR Part 200 {2 CFR 200.400 et seq.)

unless otherwise unallowable under the laws and regulations governing WSDA.

Reimbursement for travel expenditures must comply with state policies published in Chapter 10 of the State

Administrative & Accounting Manual (SAAM) at

https //www.ofm.wa.gov/sites/default/files/public/legacy/policy/10.htm. Mileage reimbursement and per diem

rates must not exceed the rates published in SAAM Ch. 10, Sec. 90, which may be periodically updated.

Airfare costs in excess of the customary standard commercial airfare (coach or equivalent), Federal

Government contract airfare, or the lowest commercial airfare is unallowable.

Charges for salaries and wages must comply with 2 CFR 200.430, accurately reflect the work performed, and

be based on payrolls documented in accordance with generally accepted practices. These records must be

supported by a system of internal control which provides reasonable assurance that the charges are

accurate, allowable, reasonable, and properly allocated.

Indirect costs, including administrative overhead, are unallowable. This includes costs incurred for common

or joint objectives that cannot be identified specifically with a particular project, program, or organizational

activity. Indirect costs include, but are not limited to, the following:

Information technology services

Rent

Utilities and internet service

Telephone service (mobile and land-line)

General office supplies

Insurance

Maintenance (car, buildings, etc.)

The salaries of administrative and clerical staff. Direct charging of these costs may be allowed where all

of the following conditions are met:

a. Administrative or clerical services are integral to a project or activity

b. Individuals involved can be specifically identified with the project or activity

C. Such costs are explicitly included in the budget or have the prior written approval of WSDA and
USDA

d. The costs are not also recovered as indirect costs

The Grantee is responsible for any audit exceptions or unallowable costs incurred by its own organization or

that of its subcontractors.

Allowable cost items may require Prior Approval from WSDA, and in some instances from USDA. For a list of

items requiring Prior Approval, refer to the WSDA SCBGP’s Grant Management Procedure Manual.

PN A WN R

8. BILLING AND PAYMENT PROCEDURES
A. Grantee must register in the Statewide Payee System before submitting a request for reimbursement.

Grantee may register online at
http:f!des,wa.qow‘services!Contractinunrchasinq;‘BusmessNendorPanyages!defauIt.aspx.

Requests for reimbursement must be on a WSDA SCBGP Invoice Voucher template (Voucher) and in
compliance with the printed Voucher instructions OR Contractor may use its own invoice template. The
Voucher must include applicable budget categories consistent with the budget narrative in Attachment A. If
Grantee uses its own invoice template, the invoice must reference the WSDA Agreement Number shown on
the Agreement Face Sheet in addition to applicable budget categories consistent with the budget narrative
in Attachment A,
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The Voucher must te supportad by appropriate raceipts, paid invoices, or other financial records such as
payroil records, wage and benefit reports, travel logs, contractor invoices, airline ticket recaipts, etc. Detall
and documentation must be sufficient for WSDA to confirm that the expense is allowable, budgeted, and
accurately calculated.

A Voucher requesting reimbursement for salaries must be supported by a Time and Effort worksheet and
activity log. The Grantee must certify that the information provided in the Time and Effort worksheet is
correct and that it is based on after-the-fact evidence of work-performed and both the grant and non-grant
time totals no more than 100% in accordance with OMB Uniform Guidance 2 CFR Part 200.430.

Grantee must submit a signed and completed Voucher with supporting documentation to
specialtycrop@agr wa.gov.

The Voucher must be certified by an official of the Grantee with authority to bind the Grantee.

Grantee must submit Vouchers on a periodic basis of at least quarterly, but not more frequently than
monthly. Grantee must submit a final Voucher no later than 30 days after Grant End Date.

WSDA will process Vouchers for payment after approval. WSDA may reject and return deficient Vouchers in
whole or in part and withhold payment pending correction by the Grantee. WSDA also may disallow all or
part of the cost of an activity or action not in compliance or partially suspend or terminate the Agreement.
WSDA will pay for approved and completed work by warrant or account transfer within 30 days of receipt of
a Voucher that is not deficient.

9. PROGRAM INCOME

A. Program Income is gross income earned by Grantee from activity supported by this Agreement during the
Period of Performance. Program Income includes, but is not limited to, income from fees for services
performed: the sale of commodities or items fabricated under an award (this includes items sold at cost if
the cost of producing the item was funded in whole or partially with grant funds); registration fees for
conferences, workshops, etc. Royalties or equivalent income earned from patents, inventions, trademarks,
and copyrighted works is not subject to this section.

B. Grantee must use Program Income accrued during the period of performance for the Project to further the
purpose of this Agreement. All expenditures of the Program Income must follow 2 CFR 200 Subpart E Cost
Principles, spending anly on allowable costs.

C. Grantee must report Program income on Request for Reimbursements in the period for which it was earned.

10. PROCUREMENT

A. In procurement of property and services under this Agreement, Grantee must comply with 2 CFR §200.322
Procurement of recovered materials and ensure that every purchase order or other contract includes any
clauses required by section §200.326 Contract provisions.

B. All procurement transactions will be conducted in a manner to provide, to the extent practical, open and
free competition. Grantee must make positive efforts to assure that small, minority-owned, and women-
owned businesses are used when possible.

C. Grantee is prohibited from awarding any contract at any tier to a party that is debarred or suspended or is
otherwise excluded from or ineligible for participation in Federal Assistance programs under Executive Order
12549, “Debarment and Suspension” from receiving federal funds. Grantee MUST affirm contractor’s
debarment or suspension status by reviewing the Federal Excluded Parties List System at
https://sam.qov/SAM/ before awarding any contract.

D. Grantee must submit to the WSDA Agreement Manager a copy of all subcontracts in which the
subcontractor receives federal funds pursuant to the Agreement within 30 days of subcontract execution
date.

E. Failure to comply with procurement requirements under 2 CFR § 200 may result in recapture of funds.

11. SPECIAL PURPOSE EQUIPMENT

When acquiring special purpose equipment, Grantee must comply with 2 CFR 200.313 including, but not limited

to:
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A Title to special purpose equipmant purchased with grant funds vests with Grantae;

Grantes must maintain property racords including a description of the property, a seriai number or othar

identification number, the source of funding for the property (including the FAIN), who holds title, the

acquisition date, and cost of the property, percentage of Federal participation in the project costs for the

Federal award under which the property was acquired, the location, use and condition of the property, and

any ultimate disposition data including the date of disposal and sale price of the property.

C. Items of equipment with a current per unit fair market value of $5,000 or less may be retained, sold or
otherwise disposed of with no further obligation to the Federal awarding agency, the Grantee must submit a
written request to WSDA for disposition instructions;

D. Grantees are encouraged to use funds to purchase only American-made equipment.

(us]

12. REPORTING REQUIREMENTS
Grantee must submit the reports specified in Attachment B to specialtycrop@agr.wa.gov by the due date
identified in Attachment B. The Annual and Final report templates are available at
hitp://www.agr.wa gov/services/grant-opportunities. The WSDA Agreement Manager will furnish quarterly report
template upon request. In addition to the required information specified in Attachment B, all quarterly reports
must include a status report on the following items in Attachment A: Activities and Budget for the reporting
period, including tasks completed, tasks delayed, the plan to address delays, future project plans, and any other
adjustments needed.

13. DELIVERY OF GRANT PRODUCTS
Grantee must deliver to WSDA, at no charge, copies of all reports, articles, books or other documents that arise

as a result of the Project.

14. AUDIT
A. Grantee must submit a copy of any audits that are performed for their organization, association, agency,
etc., if the audit occurs within the period of performance for this agreement.
B. Grantee must obtain single or program-specific audit must be conducted in accordance with 2 CFR 200.501
if Grantee expends $750,000 or more in Federal awards during its fiscal year. A single or program-specific
audit must be conducted in accordance with 2 CFR 200.501.

15. SITE VISIT EVALUATIONS
A. Grantee must provide right of access to its facilities and any books, documents, papers, or other project-

related records to WSDA for the purpose of evaluating performance and compliance.

To the extent possible, all site visits will be scheduled on mutually acceptable dates.

C.  WSDA will provide a written site visit evaluation no later than 30 days following the site visit. If WSDA
identifies concerns during or after the site visit and requests additional documentation, Grantee must
provide such documents within 30 days of receipt of the site evaluation.

w

16. COMPLIANCE ENFORCEMENT ACTIONS

A. WSDA may take action for Grantee’s failure to comply with the Agreement terms and conditions, including
invoicing and reporting requirements, in accordance with all applicable statues, regulations, and policies.
The type of the enforcement action may depend on the severity and duration of the non-compliance.

B.  WSDA will provide Grantee notice and an opportunity to correct the non-compliance before taking an
enforcement action; repeated or continued non-compliance is ground for termination for cause.

C. WSDA’s enforcement action include, but are not limited to:
1. Disallowance of costs for all or part of the cost of the activity or action not in compliance, or for non-

compliant invoicing or reporting.

2. Withholding of payments.
3. Imposition of additional conditions in accordance with 2 CFR 200.207 and 200.338.
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of this Agreement.
5. Recapture of funds under Section 17 of this Agreement.

17. RECAPTURE FUNDS

A. If Grantee fails to perform its obligations under this Agreement in compliance with state laws, federal laws,

and/or the provisions of this Agreement, WSDA reserves the right to recapture all or any portion of funds
disbursed under the Agreement.

When it is discovered that Grantee has received reimbursement for an unallowable expenditure or if WSDA
determines that Grantee’s records are insufficient to support a conclusion that the expenditure is allowable,
WSDA may allow Grantee to repay the amount within 30 days of notification or deduct the amount from a
subsequent Request for Reimbursement.

18. AMENDMENT AND CHANGES REQUIRING PRIOR APPROVAL

A. The Parties may amend the Agreement by prior mutual consent. No amendments are binding unless in

writing and approved by WSDA staff. Some amendments may require prior approval by USDA.

Amendments include, but not limited to, changes to: the scope, objective(s) or outcomes(s) of the Project;

contractors or vendors; key personnel, including the time that key personnel devote to the Project; budget;

special purpose equipment; out-of-country travel; one-time no-cost extension; green house rental;

conference registration fees; etc.

Grantee’s request to modify the budget to add allowable costs must be supported by the following

documentation in the same format as the budget narrative in Attachment A:

1. Adescription of and justification for the proposed new costs including an explanation of how the
additional cost furthers the objectives and outcomes of the project.

2. If applicable, a comparison between the current budget and the proposed budget as well as an updated
budget narrative of the affected cost categories.

Key personnel include the Grantee project coordinator as well as other key project contributors. A change

occurs when key personnel disengages from the Project for a period of more than 3 months, reduces the

time devoted to managing the project by 25% or more or severs his or her connection to the activities in the

Agreement. Grantee’s request to modify key personnel provisions must be supported by the following

documentation

The name of the individual(s) being replaced and the new individual name and contact information

The qualifications (CV or resume) of the new individual{s)

The capacity in which the new individual wili serve

Written notification from the new individual signifying his/her willingness to serve on the project

The effective date

. Changes to the project narrative, budget, or timeline caused by the change in key personnel

Regardless of whether there is an associated budget revision, any change to the scope, objective(s) or

outcome(s) of the project is an amendment to the Agreement. Grantee’s request to modify the scope,

objective(s) or outcome(s) of the project must be In the same formal/lemplate used to present this

information in Attachment A with the changes identified.

The request must include:

1. Adescription of the change include what activities the new work replaces

2. A revised narrative for the relevant portion of the approved project

3. The proposed dates of implementation (MM/YYYY — MM/YYYY)

4. An explanation of how the change in scope will affect the project narrative, objectives, outcome
measures, budget, or timeline.

QU R wN e

19. RECORD MAINTENANCE

A. Grantee shall maintain books, records, documents and other evidence relating to this Agreement and

performance of the services described herein, including but not limited to accounting procedures and
practices that sufficiently and properly reflect all direct costs of any nature expended in the performance of
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20.

21.

22.

23.

24.

this Agreement. At no additional cos?, thase racords, including matarials generated undar the agre2ment,
shall be subject at all reasonable times to inspaction, raview, or audit by personnel duly authorizad by the
Agency, the Office of the State Auditor, and federal officials so authorized by law, rule, regulation, or
contract. The Grantee shall be responsible for any audit exceptions or unallowable costs incurred by the
Grantee or any of its Subcontractors.

B. The Grantee will retain all books, records, documents, and other materials relevant to this Agreement for six
years following the date of final payment. If additional litigation, claim or audit is started before the
expiration of the six (6) year period, the records shall be retained until all litigation, claims, or audit findings
involving the records have been resolved.

PUBLICITY AND ACKNOWLEDGEMENT

Recipients may acknowledge USDA’s SCBGP support whenever projects funded, in whole or in part, are
publicized in any news media, brochures, publications, audiovisuals, or other types of promotional material.
Recipients may not use the USDA logo. A copy of the publication, whether acknowledging USDA’s SCBGP
support or not, should be submitted to WSDA SCBGP for its files.

If choosing to acknowledge USDA’s SCBGP support, acknowledgments must read as follows: “Funding for
[Project or Publication] was made possible by the U.S. Department of Agriculture’s (USDA) Agricultural
Marketing Service and the Washington State Department of Agriculture (WSDA). Its contents are solely the
responsibility of the authors and do not necessarily represent the official views of the USDA or WSDA.”

RIGHTS IN DATA
Unless otherwise provided, Grantee owns data that originates under this Agreement. Data includes, but not be

limited to, reports, documents, pamphlets, advertisements, books, magazines, surveys, studies, computer
programs, films, tapes and/or sound reproductions. Ownership includes the right to copyright, patent, register,
and the ability to transfer these rights. Under 2 CFR 200.448, USDA reserves a royalty-free, non-exclusive, and
irrevocable license to reproduce, publish or otherwise use, and authorize others to use, for Federal Government
purposes: the copyright in any work developed under this Agreement; and any rights of copyright to which the
Grantee purchases ownership with these funds. WSDA reserves the same rights in data as is reserved by USDA.

INDEPENDENT CAPACITY OF GRANTEE
The employees or agents of each party continue to be employees or agents of that party and shall not be
considered for any purpose to be employees or agents of the other party.

ASSIGNMENT
The work to be provided under this Agreement, and any claim arising thereunder, is not assignable or delegable
by either party in whole or in part, without the express prior written consent of the other party, which consent

shall not be unreasonably withheld.

TERMINATION OR SUSPENSION PRIOR TO GRANT END DATE

A. For Convenience: Either party may terminate this Agreement upon 30 days prior written notice to the other
party. If this Agreement is so terminated, the parties shall be liable only for performance rendered or costs
incurred in accordance with the terms of the Agreement prior to the effective date of termination.

B. For Cause: If either party determines that the other has failed to comply with the conditions of this
Agreement in a timely manner, the aggrieved party will give the other party written notice of the need to
take corrective action. If the failure to comply is not cured within 20 calendar days, the aggrieved party may
terminate or suspend the Agreement by notice to the other party. The parties may agree to resolve the
matter pursuant to the procedures in Section 25, Disputes.

C. ForLoss of Funding or Government Shutdown: If funding from any source is withdrawn, reduced, or limited
in any way after the effective date of this Agreement and prior to normal completion, WSDA may terminate
or suspend the Agreement without advance notice. In lieu of termination or suspension, the parties may
amend the Agreement to reflect the new funding limitations and conditions. if temporary federal or state
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25. DISPUTES
Except as otherwise provided in this Agreement, when a dispute arises between the parties that cannot be
resolved through discussion and negotiation, either party may initiate dispute resolution as follows: The parties
will select a dispute resolution team consisting of a representative appointed by the WSDA, a representative
appointed by the Grantee, and a third party mutually agreed upan by both parties. Each side will present their
position to the dispute resolution team, which shall attempt to resolve the dispute by majority vote. This dispute

resolution process must preceed any action in a judicial or guasi-judicial setting, unless both parties agree to
waive dispute resolution.

26. WAIVER
A failure by either party to insist on strict performance by the other party of any provision in this Agreement

shall not constitute a waiver of the other party’s obligations. Waiver of any right must be in writing and signed
by an authorized representative of the party waiving the right.

27. SEVERABILITY
The provisions of this Agreement are intended to be severable. If any term or provision is illegal or invalid for

any reason whatsoever, such illegality or invalidity shall not affect the validity of the remainder of the
Agreement.

28. SURVIVAL
The terms, conditions, and warranties in this Agreement that by their sense and context are intended to survive
the completion of performance, cancellation or termination of this Agreement shall so survive. Such provisions
include but are not limited to the following sections of this Agreement: Recapture, Records Maintenance,
Copyright Provisions, indemnification, Disputes, and Governance.

29. GOVERNANCE
This Agreement is entered into pursuant to and under the authority granted by the laws of the state of
Washington and any applicable federal laws. In addition to any requirements, limitations or restrictions
contained in Section 101 of the Specialty Crops Competiveness Act of 2004 (7 USC 1621 note), Section 10109 of
the Food, Conservation, and Energy Act of 2008, Public Law 110-246 (the 2008 Farm Bill}, and the Agricultural
Act of 2014 (P.L. 113-79), the federal funding provided under this Grant is subject to the terms and conditions in
the SCBGP Grant. The provisions of this Agreement and its Attachments shall be construed to conform to those
laws and the SCBGP Grant. In the event of a lawsuit involving this Agreement, venue shall be proper only in
Thurston County, Washington.

30. RIGHTS AND REMEDIES NOT EXCLUSIVE

The rights and remedies of the parties provided in this contract are not exclusive and are in addition to any
other rights and remedies available at law or in equity.

31. ORDER OF PRECEDENCE

in the event of an inconsistency in this Agreement, the inconsistency shall be resolved by giving precedence in

the following order:

A. Applicable federal and state of Washington statutes and regulations, including but not limited to those listed
in Attachment Cand D.

B. The SCBGP Grant
C. The Agreement Face Sheet
D. Terms and Conditions
E. AttachmentA
Washington Potato Commission Page 8 Specialty Crop Block Grant Program
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32. ENTIRE AGREEMENT
This Agreement contains all the tarms and conditions agreed upon by the parties. No other understandings, orai
or otherwise, regarding the subject matter of this Agreement shall be deemed to exist or to bind any of the
parties hereto.
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ATTACHMENT A
PROJECT PLAN

As submitted by the Washington State Department of Agriculture and approved by the United States Department of
Agriculture under FY21 Specialty Crop Block Grant Program:

PROJECT #5 TITLE

Promoting Education of Washington Specialty Crops with the Washington Grown Video Project and in-store promotions.

DURATION OF PROJECT

Start Date: 10/1/2021 End Date: 9/29/2025

PROJECT PARTNER AND SUMMARY

The Washington Grown Video Project will grow our audience to create more connections between consumers and
growers, increase consumer knowledge of agricultural practices and local specialty crops, and introduce consumers to

farmers and food businesses in Washington by producing new episodes of our Emmy-winning TV Show and expanding
specialty crop awareness.

The Washington State Potato Commission serves as the day-to-day point of contact with multiple partnering agriculture
groups overseeing the project. The Washington Grown Video Project funds will cover the expense of adding episodes that
give the viewers a firsthand look at COVID-19 impacts on the industry, the changes made to ensure consumer safety, and
how growers came to the aid of so many in need. In addition, episodes will showcase restaurants that use Washington
specialty crop products in their kitchens and encourage consumers to return to these restaurants. Funding will also grow
the retail and print extension, including creating point-of-sale materials to use in grocery stores. such as WA Grown
branded bins and signage. recipes using specialty crops. and QR code signage directing consumers

to www.wagrown.com, a monthly newsletter, and a printed magazine. The WA Grown website highlights the growers,
crops. restaurants, and points of interest from each episode’s segments so consumers can reach out directly to everyone
featured. WA Grown has a social media presence on all major platforms. With additional funding, we can increase the

reach with new material to show episodes and segments and create fun and informative infographics that engage viewers
to like and share posts.

PROJECT PURPOSE

The Nation’s urban population increased an average of .82% from 2014-201 8, while the rural population declined an average
of 51%. This trend in urbanization means a smaller percentage of the overall population lives within communities that
produce food, resulting in a greater percentage of the population throughout the United States having less familiarity with
farming. With this disconnect, there are many misconceptions about farmers and farming practices. The Washington
Grown Project, which is currently working on Season 9 of the Emmy Award-winning TV show, helps educate people about
the specialty crops grown in Washington and how they can fully utilize them within their meal preparation. In addition, the
project provides a look at Washington’s family farms and increases consumers' trust in the ever-changing practices of
Washington’s specialty crop farmers.

Today, consumers are very interested in not only how their food tastes, but where their food comes from, how it is grown,
who is involved in growing it, and numerous other aspects related to farming. With social media being a major platform
consumer use to get their information, there tend to be many misconceptions about the farming industry. There is a real
issue occurring causing many of Washington’s specialty crop farmers to face social challenges from consumers who are
removed from modern agriculture and are misinformed about the impact the COVID-19 had on growers’ livelihoods. While
the farming community was deemed essential during the pandemic, meaning workers could stay employed, some crops had
to be tilled under or buried before rotting because of the lack of sales in the foodservice industry. While many growers
donated as much as they could to local food banks and charity organizations, those facilities could not handle the large
amounts of bulk food items that were coming in either. Consumers were outraged at the thought of wasted food, not
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understanding the different way s that food is packaged for consumers « ersus the foodsery ice industry . Changes made since

March of 20200 help ensure that these breakdowns in the faod supply chain will be minimal if that situation happens asain.
We want to highlight those chanues. so censumers know thal agriculture and processing food to et it from farm to table is
always evolving and ¢hanging for the better.

To communicate these messages to consumers we will build on our success and use what we learned to grow our reach.
WA Grown has a loyal following, and we are still targeting non-farm audiences overall. However, having spent the past
two years building consistency among our audience, we now have a foundation to move to the next level. We learned a lot
from our Key Audience and hope to find more ways to communicate the agriculture message.

Our Key Audience includes:

» Baby Boomers - Actively use the internet and social media; however, their way of consuming information is
incredibly different from all other generations. Ad spends work on this generation, and they click through to read
the content they find interesting. They find the new digital sphere engaging but cannot always figure it out.
Traditional marketing still works for this group. Facebook is the primary home to Baby Boomers who are social
media adept, and they are very active in our comments sections, especially women.

» Gen X - Educated, hardworking, and the 1st users of social media. They are loyal, and change is difficult. Facebook
is the number one media platform for this generation, but they are also on Instagram and Snapchat to keep up with
their kids. They are also keen on email marketing.

e Millennials - They use social media differently than Gen X. This unique group of people are action oriented, and
they care deeply about social issues. Sincere, quick communication is key to Millennials (and Gen Z). Less
production value, and more honesty is the sweet spot to connect with them. The website must be intuitive and social
media-friendly for them to take a peek.

e Gen Z - Many Gen Zers are the children of Gen X and older Millennials. These digital natives communicate and
entertain themselves primarily through their smartphones. Facebook is ~old school.” and we can reach them
primarily through Snapchat and TikTok. Many of them use TikTok as an encyclopedia, like Gen X uses Google.
They are not loyal to brands, their attention spans are short, and keeping up on trends will be vital to catching their
attention.

The goal is to build a more balanced approach that connects these populations most effectively. We want to eventually rely
less on Facebook ad spends and build more genuine audience interaction within our website. The time is right to use our
website enhancements as a hub to point consumers to the stories directly within our site. The goal of the enhancements is
to give web visitors the ability to navigate within the website and view the full current program or each segment individually
as the current show is modeled as a magazine-style show, using multiple segments to tell the overall Washington food and
farm story in each episode. All episodes follow a template that has proven successful with urban audiences, we would like
to develop and add some new elements to attract new views. We plan to produce a new segment with a theme of “Behind
the Food” (official title TBD), in which we create an Alton Brown, “Good Eats” - style segment that showcases the fun and
science behind food and farming. We would use a new host, most likely of the younger Millennial or Gen Z generation,
adding talent to bring a younger audience to the show. This segment will help us communicate the long-time farming issues
to a broader audience in a fun way.

Another strategy for WA Grown to shift the balance and effectively reach the generations listed above is expanding the
message into the grocery markets. We will create branded materials showing consumers how many specialty crops are
grown here in Washington to place in the produce section and provide ways to create food at home with these products. An
“As Seen on Washington Grown™ campaign will also be created to allow restaurants to have materials in-house, including
amonthly magazine (50,000 runs), so consumers can find more information on the restaurant, its menu. and the Washington
grown products. This publication will mirror the television show, featuring - farms, restaurants, chef features, hot agriculture
topics, and other fun things that the Washington consumer audience would enjoy. The monthly magazine will also be
available to those on our mailing list. We will continue to work on SEO strategies to increase the number of users. Over
the past year, WA Grown’s website has seen an increase of nearly 144,000 new users, but only 12% of those folks are from
Washington. We feel we can focus on keywords, location, interest, and placement specifics to target Washington
consumers. While digital advertising is certainly less expensive than traditional broadcast advertising, consumers still trust
traditional advertising. We feel we can reach a broader audience at a much higher frequency with some strategic television
ads and billboards placed in the Seattle/Tacoma/Bellevue markets.
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A s content will also be wvailable o participating specialty crop ussuciations o repurpose fur thelr communication and
promotion efforts at o cost. not unly in Washington State bur also in the LS, and foreign markets that have besn majorty

aftactad by the slebal pandemic

Washington Grown currently airs on the following television and online platforms:
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While WA Grown has significantly impacted many Specialty Crops in its first 9 seasons, so many things are ever-
changing in agriculture. After a worldwide pandemic, we would like to take the message to the next level and grow our

audience. With this grant opportunity, we have laid out a comprehensive marketing plan that we believe will succeed.

PROVIDE A LISTING OF THE OBJECTIVES THAT THIS PROJECT HOPES TO ACHIEVE

Objective 1: Increase education of Washington specialty crops by helping consumers find them in stores, highlighting the
nutritional benefits of adding specialty crops to their diets, sharing recipes, and directing consumers to local restaurants
where specialty crops are served throughout Washington State measure through data collected from restaurant, grower,
and retailer surveys and reports.

Objective 2: Improve the quality and amount of marketing materials to specialty crop groups with high impact marketing
communication materials that can be utilized for their promotional efforts, including COVID-19 recovery efforts, to
connect consumers to their products within their target markets in the U.S. and foreign markets that have struggled over
the last year measured by reporting from the specialty crop growers and their marketing groups.

PROJECT BENEFICIARIES
Estimate the number of project beneficiaries: A minimum of 24 in Washington State

*Daes this project directly benefit socially disadvantaged farmers? Yes 0 No M
“Does this project directly benefit beginning farmers? Yes 00 No ™

Provide a justification for your number of beneficiaries and describe whom the project beneficiaries are and how
they will be directly benefiting:

STATEMENT OF ENHANCING SPECIALTY CROPS
By checking the box to the right, I confirm that this project enhances the competitiveness of
specialty crops in accordance with and defined by the Farm Bill. Further information regarding %}
the definition of a specialty crop can be found at www.ams.usda.gov/services/grants/scbgp.
CONTINUATION PROJECT INFORMATION
Does this project continue the efforts of a previously funded SCBGP project? Yes ¥ No U

[fvou have selected “yes”, please address the Sfollowing:
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DESTRIBE HOW THIS PROJECT Wil DIFFER FROM AND BUIL D ON THE PREWIL S EFfORT
The previous project focused only on the creation of the WA Grown TV Show. With this project. we will update the
website, increase consumer awareness through a social media campaign, allow the use of the WA Grown brand for all
specialty crops, and bring point of sale materials for Washington specialty crops into grocery markets throughout
Washington State. It will also expand the reach of our TV audience and highlight the ever-changing agriculture world and

the economic impacts COVID-19 had on agriculture and the continued recovery for our growers and the foodservice
industry.

~

FPROVIDE A SUMMARY (3 TO 3 SENTENCES) OF THE OULTCOMES OF THE PREVIOLS EFFORTS
Washington Grown is currently in production of Season 9, with approximately 5-6 segments in 13 episodes, for a total of
between 585-600 segments. We started on | network and are now on 7 local networks and 1 National network.

The project reached millions of people with the multiple episodes and social media presence as well as hundreds of
thousands visits to the WA Grown website to continue to educate the consumer. The Show has been nominated for 4

Emmy’s and has brought home 2.

|PROVIDE LESSONS LEARNED ON POTENTIAL PROJECT IMPROVEMENTS BY ANSWERING THE
|QUESTIONS BELOW

What was previously learned from implementing this project, including potential improvements?

The project proved that people love to learn about food. We created a popular agriculture-rich program that provides
transparency in the farming industry while also showcasing local restaurants. Using the data collected about our audience,
we would like to improve our reach, to include the restaurants with an “As seen on Washington Grown™ campaign and
reach more consumers in the grocery markets where they will purchase their specialty crop products. We would also love
to educate the public on many misconceptions of farming practices in modern-day agriculture.

How are the lessons learned and improvements being incorporated into the project to make the ongoing project
more effective and successful at meeting goals and outcomes?

Implementing new project ideas with social media and in-store promotions that will allow us to see the increase in buyer
knowledge and education at specific grocers and on a new website platform, be able to pull analytics to see what episodes
and topics are most favored by the consumer/viewer.

| DESCRIBE THE LIKELIHOOD OF THE PROJECT BECOMING SELF-SUSTAINING AND NOT
|INDEFINITELY DEPENDENT ON GRANT FUNDS
Washington Grown is on our ninth season being funded by the Washington State Potato Commission and many other
sponsors throughout the years. An increase in programs within Washington Grown has not been feasible because of the
extensive costs to get them off the ground. With the additional funding from this grant, we would be able to implement
the programs and design and purchase the in-store and in-restaurant materials, including a WA Grown monthly magazine.
Once we get these items out, we believe we will be able to secure additional funding from sponsors that believe in the

program.

OTHER SUPPORT FROM FEDERAL OR STATE GRANT PROGRAMS

The SCBGP will not fund duplicative projects. Did you submit this project to a Federal or State grant program other than
the SCBGP for funding and/or is a Federal or State grant program other than the SCBGP funding the project currently?

Yes O No 4|
rTF YOUR PROJECT IS RECEIVING OR WILL POTENTIALLY RECEIVE FUNDS FROM ANOTHER
F

EDERAL OR STATE GRANT PROGRAM
Identify the Federal or State grant program(s):

Describe how the SCBGP project differs from or supplements the other grant program(s) efforts:
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EXTERNAL PROJECT SUPPORT
This project continues to have broad support from the Washington State Potato Commission. Washington State Apple
Commission. Washington State Wine Commission. Washington Red Raspberry Commission, Washington State Hop
Commission, Washington State Asparagus Commission, and the Washington Depariment of Agriculture. Each
Organization will help with the show’s producers, NXNW, to recruit and work with specialty crop organizations, to
ensure multiple specialty crops are highlighted.

Specialty crop stakeholders are supportive of this project because they have been pleased with the efforts Washington
Grown has made to educate consumers and create additional marketing opportunities for Washington’s specialty crops.

EXPECTED MEASURABLE OUTCOMES

| OUTCOME MEASURE(S)

Select the outcome measure(s) that are applicable for this project from the listing below.

0 Outcome 1: Enhance the competitiveness of specialty crops through increased sales (required for marketing projects)
%] Outcome 2: Enhance the competitiveness of specialty crops through increased consumption

] Outcome 3: Enhance the competitiveness of specialty crops through increased access

O Outcome 4: Enhance the competitiveness of specialty crops though greater capacity of sustainable practices of specialty

crop production resulting in increased yield, reduced inputs, increased efficiency, increased economic return, and/or
conservation of resources

O Outcome 5: Enhance the competitiveness of specialty crops through more sustainable, diverse, and resilient specialty
crop systems

™ Outcome 6: Enhance the competitiveness of specialty crops through increasing the number of viable technologies to
improve food safety

O Outcome 7: Enhance the competitiveness of specialty crops through increased understanding of the ecology of threats to
food safety from microbial and chemical sources

0O Outcome 8: Enhance the competitiveness of specialty crops through enhancing or improving the economy as a result of

specialty crop development

[OUTCOME INDICATOR(S)
|

| For example:

‘ Outcome 2, Indicator 1.a.

‘ Of the 150 total number of children and youth reached, 132 will gain knowledge about eating more specialty
Ccrops.

Outcome 2: Enhance the competitiveness of specialty crops through increased consumption.,
Indicator 2.b: Of the 110,000 of total adults reached, 100,000 gained knowledge about eating more specialty crops.

At the end of each season, the project will have created hours of useful footage for agricultural associations and growers
that encourages consumers to search for and purchase Washington grown products because 1) they will know how to
prepare it; 2) they will know it exists in Washington and is grown by a trustworthy farmer; 3) they will understand the
autritional benefits of the crop; 4) they will know that it is responsibly and sustainably raised and safely processed.

MISCELLANEOUS OUTCOME MEASURE
N/A

DATA COLLECTION TO REPORT ON OUTCOMES AND INDICATORS
Explain how you will collect the required data to report on the outcome and indicator in the space below.
To measure the results of this outcome we will do the following:

e Send out a survey to those on the weekly magazine/newsletter list requesting their input. For example, we can
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and out whatthey learned. which crops they Rave parchased, and hou they used them within their cooking
preparations

*  Review the website and seeial media analyvtics to review the number of times neople vieved and engaged v ith the
various farming and cooking segments to better gauge the interest of those being impacted by each segment.

* Survey our agriculture partners to determine if they are using the footage within their marketing program and see

what positive impacts it has had on their business.

BUDGET NARRATIVE

Budget Summary
Expense Category Funds Requested

Personnel $

Fringe Benefits $

Travel $

Equipment $

Supplies $

Contractual $3.583.280

Other $216,720

Direct Costs Subtotal $
| Total Budget | $3.800,000.00 |
PERSONNEL
. Level of Effort (# of Funds
’ # el hours OR % FTE) Requested
L 5]
[ Personnel Subtotal | ﬂ
|PERSONNEL JUSTIFICATION
# Name/Title Activities to be Completed Tlme]fn‘e
for Activity

1
Add additional rows for other Personnel as necessary
FRINGE BENEFITS

# Name/Title Fringe Benefit Rate Funds Requested

1 $

Fringe Subtotal | $ |
FRINGE BENEFITS JUSTIFICATION
Benefits Justification:

TRAVEL
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| Type of :

Expense Unit of Cost # of
4 ' Trip Destination (airfare, car ‘ Measure # of er Travelers Funds
p rental, hotel, | (days, nights, | Units | IIJ)ni ¢ Claiming Requested
meals, mileage, miles) the Expense
etc.) ‘ :
[ \ T T
L1 | | - | | $ |
_ - - | Travel Subtotal | $—| -
[TRAVEL JUSTIFICATION
Trip 1 (Approximate Date of Travel MM/YYYY):
; CONFORMING WITH TRAVEL POLICY
By checking the box to the right, 1 confirm that my organization’s established travel policies will
be adhered to when completing the above-mentioned trips in accordance with 2 CFR 200.474 or O
48 CFR subpart 31.2 as applicable.
EQUIPMENT
. Rental or Acquire Funds
g L aron Purchase ‘When? Requested
1 I| $
| Equipment Subtotal | $ |
| EQUIPMENT JUSTIFICATION
Equipment I:
SUPPLIES
] # of =
# Item Description D Units/Pieces Acquire e
Cost When? Requested
Purchased
| !
| Supplies Subtotal | $ |
[SUPPLIES JUSTIFICATION
CONTRACTUAL/CONSULTANT
# Name/Organization Hourly Rate/Flat Rate Funds Requested
1 | North by Northwest Nonfiction (NXNW) See budget breakdown $1,700,000
below
2 | KR Creative Strategies See budget breakdown $1,883,280
below

rContractual/C0nsultant Subtotal

1 $3,583,280.00 |

CONTRACTUAL JUSTIFICATION
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Contractor/Consultant 1: North by Northwest (NXNW ) is contracted (0 assist in planning and ro fitm. edit. and disteibute
the Washington Grown educational television show. The qualifications of NXNW include:

NXNW s a full-service digital studio based in Spokane. WA that focuses on video production. custom photography. and
creating compelling integrated digital solutions. They have 50 employees within their organization, comprised of media
specialists focusing on various disciplines within the digital space. NXNW serves the full feature film, commercial, and
non-fiction programming markets, creating diverse media programs for television broadcast, private and public event
exhibitions. and web dissemination. NXNW also provides creative insight into their projects.

Over the last fourteen years, NXNW has focused on becoming experts at telling agriculture-related stories. NXNW has
produced vidsos for the Washington Apple Commission, the Washington Beet Commission, WSU Colleue of Agriculture
Human and Natural Sciences (CAHNRS). University of California Davis (conservation tillage), USDA's NRCS of
California, Willamette Egg Farms, Norpac Vegetables, and the Washington State Department of Agriculture just to name a
few. Below are just a few examples of projects:

Over the years NXNW has produced multiple videos for the Washington State Department of Agriculture including. a
recruitment video, a series of “Farm Wisdom™ videos, an informational video about the GAPS certification, and two videos
for inspectors. Additionally. NXNW successfully collaborated with WSDA on a multi-platform video campaign titled Our
Farms to Your Table. It is a versatile piece that educates a variety of audiences, generating attention for local farming and
innovative practices. while increasing awareness about the diversity and importance of Washington State agriculture. This
campaign included a 10-minute documentary-style video released on DVD and online, a half dozen individual farmers
vignettes for web use, and two 30-second broadcast PSAs featuring the same voices as in the larger piece, offering a syneray
to the campaign. The 10-minute video, the broadeast PSAs, and the national campaign, each won Addy Awards in their
respective categories.

NXNW has also traveled to California for a project for USDA *s Natural Resource Conservation Services. NXNW produced
8 different videos for their campaign “We’ve got a plan for that.” For each video, NXNW visited a farm that was practicing
one of eight conservation practices. Some examples include well decommissioning, forest stand improvement. pollinator
hedgerows, rangeland management, and conservation planning. Each video explained the type of conservation being
practiced. the benefits of these practices. and how NRCS can assist other farmers who want to implement these practices on
their farms.

Contractor/Consultant 2: Kara Rowe of KR Creative Strategies is contracted to assist in all digital, web, social media,
and print materials for the Washington Grown educational television show. Her qualifications are:

Kara is an Emmy award-winning producer. writer, and editor. She has worked in communications for more than 20 years
with experience in national, regional, and local projects. She has worked in agricultural policy and marketing in Montana
and Washington. Kara's passion has been in people and making them care about the world around them. Kara’s
experience in outdoor, agricultural, natural resource, and history projects has made her a specialist in working through
issues regarding people, food, wildlife, water, and land.

Some of Kara's award-winning projects include:

-Washington Grown (producer & editor), Emmy & Silver Telly awards

-The Gamble: The Washington Potato Story (producer, writer & editor), Silver Telly award, Emmy nominated

- Glasnost & Goodwill: Citizen Diplomacy in the Northwest (producer & editor), Silver Telly award

Kara earned a Bachelor of Arts degree in Communication from Washington State University (emphasis in Broadcasting).
Scope of work/ budget breakdown per year:

Social platforms - $84,480

This includes writing, photography, infographics and complete management of our current platforms (FB, IG, Twitter.
YouTube) as well as growth areas and launching TikTok. TikTok is unlike any other platform and will require additional
time to create content that will connect with this audience. The odds of our content going viral is good, but it will take
additional time. We believe basic Washington agriculture topics will play well here. As social media has evolved and
audiences have diversified, we will need to spend additional time creating posts and graphics specific to each platform.
Overlap is not recommended anymore. This plan also includes an ad spend focused primarily on our YouTube channel
promotions. Whether through specific ads, or post boosts, we will continue to use your ad spend wisely and target our key
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non-farm audiznes. This budget also includes a portion tor multipie social media influencer fees. which we will use o
connect with certain \Washington-based personalities. This budget also includes a stipend for increased promotion
materials and added value content that attracts viewers which will include, but not be limited too. new graphics, ads.
infographics and videos that can be used across all social platforms. We want our social platforms to help us attract new
viewers. interact with them, and ultimately convert them into devoted viewers audience members who understand
agriculture. We will ensure that your messages hit the right zip code und gzographic area. We also include regular analytic
review and monthly reporting. Here is our stralegy for the various online platforms in this fiscal year:

Facebook - Reduce ad spend, maintain Washington reach

[nstagram - Growth

YouTube - Growth

Twitter - Growth

TikTok - Launch

Google Discovery Implementation — $46.200

We have been implementing this SEO strategy since we began managing the account, but at a very low level. In the 2019-
2020 FY we had 144,000+ new users of the website. This fiscal year, using Google in a limited way, we’ve already had
nearly 198,000 new users. This is great, but only 12% of those new users are from Washington. There is so much more we
can do with this, but it hasn't been a focus. In addition to what we are currently doing with Google, we would like to also
use funds to improve our SEO. We will set up a system o track our SEO work and focus on Keyword, location, interest,
placements specific to targets outside the grant parameters. With the new website build underway, we feel it is the right
time to take advantage of this grant fully and increase our website activity. By managing the Google more aggressively
and focusing on additional optimization strategies we hope to double, triple. and quadruple our website usage among
Washingtonians and other key audiences over the duration of the next four years.

Mionthiy Digital Newsletler - $6,000

This is for our dedicated viewers and tribe. As Facebook continues to evolve politically, there are many reasons to
transition our audience to email messaging. Most of our older audience loves our page because of the information we
share. This information can easily be shared via digital newsletters. The big bonus of this approach is that we begin to
cultivate our own data of our followers. Our goal is to reduce our reliance on ad spends and platform data. The silver
lining of 2020 is that it taught us how important it is to manage your own data and audience. Only 10% of our Facebook
followers see our information. Many experts are shifting this direction, and a strong, diverse communications plan should
include email messaging. We have a lot of great ideas for this concept including offering exclusive Behind-the-Scenes
content (bloopers, farm scenes, WFH with a farmer), promotional materials, and polls. This also includes maintaining the
email listing, traditional tools & advertising.

Washington Grown Magazine - $252,000

We know video. We also know print marketing. Our experience creating agricultural print magazines and flyers is unique,
and we feel this is an obvious next step in the Washington Grown growth plan. We would like to develop a 16-page
monthly publication that is given away free ata selected grocery chain and other locations throughout the state. We would
start with a rmin of 50,000 each month with the potential to double the amount. The publication would mirror the television
show, featuring farms, restaurants, chef features, hot agriculture topics, and other fun things that the Washington
consumer audience would enjoy. The magazine would also be available for our newsletter list, and in digital format for
those who prefer that method of delivery. (There is also strong potential for building revenue from advertising within this
project once the grant is complete, but we have not budgeted for that possibility at this time.)

Branding Manager & physical location marketing - $35,200

We need to connect with people when they are thinking about food! Physical promotion of our brand and messages in
grocery stores has the potential to connect with people exactly where they are as they enjoy Washington grown specialty
crops. We will build the programs, materials, and on-location services needed to connect directly with Washington
consumers during their grocery trips. This will include onsite marketing and in-store ad placement.

Traditional advertising - $39,200

While digital advertising is certainly less expensive than broadcast, the landscape is rapidly becoming cluttered, requiring
larger ad spends in order to break through. Consumers still trust traditional advertising. It reaches a broader audience at a
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higher frequency for potentially a cheaper price than new media marketing initiatives. W2 firmly belisve that an integrated
strategy is the best approach. We would like to implement an increase in stratesic television ads and billboards in the

Secattle Tacoma'Bellevue markets. We will work with local TV stations to garner the best rates for our ads during key day times, 2\ e
anticipate spending roughly S1,600 each month on local television news and other local progranuming in the Seattle market ($20,000
total each year). We also want to work with Lamar advertising to place poster billboards in two different locations in the Seattle area
for 3-6 months. Each billboard will cost roughly $1,000-82,000 per month ($12.000 total). The remaining budget will cover staff time
to produce, design, and implement these strategies.

Production Leave Behind Kits - $7,740

For the production season, we would like to create 100 kits for the team to give to each interview subject to help advertise
the program to their specific audience and or customers. The kit will include window clings with our logo and QR code
for the website in an “as seen on™ style, as well as a poster, t-shirt and “how to™ cards that give instructions to the
individuals about how to promote their segments on social media and what to expect next in the production cycle.

| CONFORMING WITH YOUR PROCUREMENT STANDARDS

By checking the box to the right, I confirm that my organization followed the same policies and

procedures used for procurements from non-federal sources, which reflect applicable State and

local laws and regulations and conform to the Federal laws and standards identified in 2 CFR Part

200.317 through.326, as applicable. If the contractor(s)/consultant(s) are not already selected, my |
organization will follow the same procurement requirements.

OTHER
# Per- Acquire
Item Description Unit Numger When? Hupds
of Units Requested
Cost
I | Point of Sale Materials for in-store promotions for Washington | $200 250 As $50,000
Grown produce including signage for program and specialty needed
Crops.
2 | Point of Sale Materials for in-store promotions for window $1.75 5000 As $8,750
stickers, shelf strips and floor stickers needed
3 | Point of Sale Materials for in-store promotions for Washington 1000 As 345,770
Grown produce including pallet bins for product. needed
4 | Recipe development, recipe testing, food styling, photography $475 52 13 per $24,700
and photo retouching. season
5 | Recipe card handouts in store for specialty crops $1.75 25,000- As $87,500
L 50,000 needed
Other Subtotal $216,720

| OTHER JUSTIFICATION
Point of Sale (POS) materials secured by the Washington State Potato Commission, will include, but not be limited to,
signage, floor stickers, ceiling cards, shelf strips, window stickers, table cards and bins for retail grocers highlighting
Washington Grown produce and products made with Washington Grown produce. Because we will be highlighting
Washington Grown produce and not brands, these in store POS materials will have a longer shelf life and not be limited to
specific brands. We will also supply grocery stores recipe card giveaways to be placed in sections of the stores for
consumers to grab and create dishes using the Specialty Crops featured.
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PROGRAM INCOME (IF APPLICABLE)

Description of how you will reinvest the
Source/Nature of Program . . . .
program income into the project to enhance

| Income the competitiveness of specialty crops

Estimated
Income

5 |

Program Income Total
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ATTACHMENT B
REPORTING REQUIREMENTS

Please submit all reports to specialtyerop @ agr.wia.aom

QUARTERLY PROGRESS REPORTS

Include the following sections to detail progress to date:

Activity status for the reporting period, including tasks completed, tasks delayed, plans to address delays, future project plans. and any
other adjustments needed. Please refer to Attachment A when completing your quarterly report.

The quarterly periods and due dates are as follows:

Report Period: October 1 — December 31 Due Date: January 31
Report Period: January 1 — March 31 Due Date: April 30
Report Period: April 1 — June 30 Due Date: July 31
*Report Period: July 1 — September 30 Due Date: October 31

*Optional: may be included in the annual/final report

ANNUAL PERFORMANCE REPORTS
Due Date: November 15

Include the following sections to detail progress to date:

Project Background
Provide enough information for the reader to understand the importance or context of the project. This section may draw from
the background and justification contained in the approved project proposal.

Activities Performed

Estimate the Total Percentage (%) of Work Completed on the Project = Paroaat®%
List your accomplishments or activities for this period of performance, and indicate how these accomplishments assist in the
[ulfillment of vour project’s objective(s), identifving the specific objective(s) from the Accepted Project Proposal.

# Accomplishment/Activity Relevance to Objective

RN | =

Challenges and Developments

Provide any challenges to the completion of your project or any positive developments outside of the project’s original intent
that you experienced during this reporting period. If those challenges or developments resulted or will result in corrective
actions and/or changes to the project, include those in the space below.

# Chal]engg or Development Corrective Action or Project ChanEe

1
2
3

4
Please list the Outcomes and Indicators you selected in your accepted project proposal, and identify the quantifiable results,

along with an update on their progress. It is understood that the results may not yet be final at the time that this report is
submitted; however, please provide an upddte on the progress to date.
# Outcome/Indicator Quantifiable Results

1

2
Provide any additional information that has not already been covered by Accomplishments, Challenges, and/or Outcomes

sections. This section is not required.

Upcoming Activities

Describe activities you plan to complete during the next reporting period.



Anticipated

Activi :
vity Completion

[CIISY s

Project Expenditures to Date

Actual Federal Expenditures

Cost Category Amount Approved in Budget (Federal Funds ONLY)

Personnel

| Fringe Benefits
Travel
Equipment
Supplies
Contractual
Other

Direct Costs Sub-Total
Indirect Costs

Total Federal Costs

Discussion of expenditures

For 1st Annual Reports if this amount is less than 30 percent and for 2nd Annual Reports if this amount is less than 60 percent,
include a statement explaining how the grant funds will be expended and project activities completed as planned by the end
date on the grant agreement.

Program Income (if applicable)

Source/Nature
(i.e., @Eistrat'wn fees)

Amount Approved in Budget Actual Amount Earned

Total Program Income Earned

Use of Program Income _
Describe how the earned program income was used to further the objectives of this project.

FINAL PERFORMANCE REPORT
Grantees are required to submit a final performance report at the end of the project. The final performance report must
follow the content requirements in Attachment B.

Keport Period: Entire project period

Due Date: 45 days after the Agreement expiration date or project completion date, whichever comes first.

Include the following sections:
Project Background

Provide enough information for the reader to understand the importance or context of the project. This section may draw from
the background and justification contained in the approved project proposal.

Activities Performed

Address the below sections as they relate to the entire project’s period of performance.
Provide the approved project’s objectives,

Completed?

# | Objective Yes No*

1]




3
“if o iz celected for any of the listed objectives, vou must expand upon ehizinche challenges aad lessons learned sections

List your accomplishments for the project’s period of performance, including the impact thev had on the project’s beneficiaries,
] ) ! 3

and indicate how these accomplishments assist in the fulfillineit i vour project’s ubjectivefs), outconie(s), and/or indicator(s)
# Accomplishment or Impact Relevance to Objective, Outcome, and/or Indicator_I
1 | )
(2 | ) _
3 | |

Challenges and Developments

Provide any challenges to the completion of your project or any positive developments outside of the project’s original intent
that you experienced during this project. Also, provide the corrective actions Yyou took to address these issues. If you did not
attain an approved objectives, outcome(s), and/or indicator(s), provide an explanation in the Corrective Actions column.

# Challﬂge or Development Corrective Action or Project Change '
1
2

13

L 4 '[

Lessons Learned
Provide recommendations or advice that others may use to improve their performance in implementing similar projects.

Describe your plans for continuing the project (sustainability; capacity building) and/or disseminating the project results.

Beneficiaries
Number of project beneficiaries:

Outcome(s) and Indictator(s)/Sub-indicator(s)
Provide the results of the project outcome(s) and indicator(s) as approved in your application and project proposal. The results of the
outcome(s) and indicator(s) will be used to evaluate the performance of the Program on a national level.

State the Qutcome Measure(s) that were approved for your project.
Provide the indicator approved for your project and the related quantifiable result. Ifyou have multiple outcomes and/or indicators,

repeat this for each outcome/indicator {add more rows as needed).
# Outcome and Indicator Quantifiable Results
1

2

3 |
Explain what data was collected, how it was collected, the evaluation methods used, and how the data was analyzed to derive the

quantifiable indicator.

Federal Project Expenditures

. Actual Federal Expenditures
Cost Category Amount Approved in Budget (Federal Funds ONLY)

Personnel
Fringe Benefits

Travel *
Equipment
Supplies
Contractual
Other

Direct Costs Sub-Total
Indirect Costs

Total Federal Costs
Program Income (if applicable)
Souzce/Nauine Amount Approved in Budget Actual Amount Earned

(i.e, registration fees)
1.




Source/Nature [

(i.e rggistration fees) | Amount Approved in Budget Actual Amount Earned
L !

3.

Total Program Income Earned | |

Use of Program Income
Describe how the earned program income was used to further the objectives of this profect.

Additional Information
Provide additional information available (i.e., publications, websites, photographs) that is not applicable to any of the prior sections.



ATTACHMENT C
APPLICABLE FEDERAL LAWS AND REGULATIONS
Awards issued under this announcement are subject to the Liiform Administrative Requirements, Cost Principles, aid
Audit Requirements for Federal Awards of 2 CFR part 200 as implemented by the USDA under 2 CFR part 400 and the
most recent SCBGP General Award Terms and Conditions. An application funded with the release of Federal funds
through a grant award does not constitute, or imply, compliance with Federal regulations. Grant recipients and
subrecipients are responsible for ensuring that their activities comply with all applicable Federal regulations.

You agree to comply with the following Federal statutes and regulations as applicable to your award. These include but
are not limited to the ones listed below. The full text of Code Federal Regulations references can be found at: eCFR-Code
of Federal Regulations. Federal statutes and regulations ound on the SF-424B ~Assurances —Non-Construction
Programs.™

2 CFR § 25 — System for Award Management and Universal Identifier Requirements

2 CFR § 170 — Reporting Subaward and Executive Compensation Information

2 CFR § 175 — Award Term for Trafficking in Persons

2 CFR §§ 180 and 417 — OMB Guidelines to Agencies on Government-Wide Debarment and Suspension
(Nonprocurement) and USDA Nonprocurement Debarment and Suspension

2 CFR § 182 — Government wide Requirements for Drug-Free Workplace (Financial Assistance)

2 CFR § 200 — Uniform Administrative Requirements, Cost Principles, and Audit Requirements for Federal Awards

2 CFR § 400 ~ Uniform Administrative Requirements, Cost Principles, and Audit Requirements for Federal Awards

2 CFR § 415 — General Program Administrative Regulations

2 CFR § 416 — General Program Administrative Requirements for Grants and Cooperative Agreements to State and Local
Governments

2 CFR § 418 —New Restrictions on Lobbying

2 CFR § 421 — Requirements for Drug-Free Workplace (Financial Assistance)

2 CFR § 422 — Research Institutions Conducting USDA-Funded Extramural Research; Research Misconduct

7 CFR § 1, subpart A — Official Records (Freedom of Information Act)

7 CFR § 1(b) — National Environmental Policy Act

7 CFR § 3 — Debt Management (OMB Circular No. A-129)

7 CFR § 15, subpart A — Nondiscrimination in Federally-Assisted Programs of the Department of Agriculture—
Effectuation of Title VI of the Civil Rights Act of 1964

7CFR § 331 and 9 CFR § 121—USDA implementation of the Agricultural Bioterrorism Protection Act of 2002

37 CFR § 401 - Rights to Inventions made by Nonprofit Organizations and Small Business Firms under Government
Grants, Contracts, and Cooperative Agreements '

41 CFR §§ 301-10.131 to 301-10.143 — Use of United States Flag Air Carriers, which implements the Fly America Act
(49 U.S.C. 40118).

For more information see http://www.gsa.gov/portal/content/103191.

48 CFR subpart 31.2 — Contracts with Commercial Organizations

8 U.S.C. § 1324a — Unlawful employment of aliens

29 U.S.C. § 794 — Nondiscrimination under Federal grants and programs

41 U.S.C. § 22 — Interest of Member of Congress

23

41 U.S.C. § 4712 — Pilot program for enhancement of contractor protection from reprisal for disclosure of certain
information

44 U.S.C. § 3541 et seq. (P.L. 107-347) — Federal Information System Security Management Act of 2002 (FISMA)
EO 13166, Improving Access to Services for Persons with Limited English Proficiency, take reasonable steps to ensure
that LEP persons have meaningful access to programs in accordance with LEP Implementation Strategy for AMS’
Federally-Assisted Programs.

Motor Vehicle Safety — Highway Safety Act of 1966, as amended (23 U.S.C.§§ 402 & 403); Government Organization
and Employees Act, as amended (5 U.S.C. § 7902 (c)); Occupational Safety and Health Act of 1970, as amended (29
U.S.C. § 668); Federal Property and Administrative Services Act of 1949, as amended (40 U.S.C. § 101, et seq.);
Increasing Seat Belt Use in the United States (EO 13043); Federal Leadership on Reducing Text Messaging While
Driving (EO 13513) Agriculture, Rural Development, Food and Drug Administration, and Related Agencies



Appropriations Act. 20120 P.L. No. 112-35, Division A. Sections 738 and 739 rewarding corporatz f2lony convictions and
| = = t .

corporate Federal tax delinquencies



ATTACHMENT D
FEDERAL FUNDING ACCOUNTABILITY AND TRANSPARENCY ACT COMPLIANCE

Background: The Washington State Department of Agriculture (WSDA) is required by the Federal Funding
Accountability and Transparency Act (FFATA) to report executive com pensation information for certain grant awards
under the Specialty Crop Block Grant Program (SCBGP).

FFATA Requirement: WSDA is required to report the names and total compensation of the five (5) most hizghly
compensated officers of your organization erly if all three of the following criteria were met in your orzanization’s
previous fiscal year: ~

Your organization received 80 percent or more of its annual gross revenues from Federal awards*; AND

Your organization received $25,000,000 or more in annual gross revenues from Federal awards; AND

The public does not have access to this information about compensation through periodic reports filed under
section 13(a) or 15(d) of the Securities and Exchange Act of 1934 or section 6104 of the Internal Revenue Code

of 1986.

W9 —

Please check the appropriate box:

[Washington Potato Commission] [_] meets wtjﬂes not meet all three of the criteria listed above.

[Washington Potato Commission] agrees that if it meets all three of the criteria listed above, it will provide the
names and total compensation of its five (5) most highly compensated officers to WSDA. This information will be

visible to the public on www.usaspending.gov.

*Federal awards include grants/subgrants and procurement contracts/subcontracts.

K3570 Grant Agreement



ATTACHMENT E
PROCUREMENT STANDARDS

[ agree (o follow my documented procurement procedures when contracting with a Contractor Consuliant and agree that
the procedures must reflect applicable State and local linvs and regulations, and must conform o applicable Federal len
and the standeards in 2 CFR 200.317-326 and Appendix Il to 2 CER Part 200

§200.317 Procurements by states.

When procuring property and services under a Federal award, a state must follow the same policies and
procedures it uses for procurements from its non-Federal funds. The state will comply with §200.322
Procurement of recovered materials and ensure that every purchase order or other contract includes any
clauses required by section §200.326 Contract provisions. All other non-Federal entities, including

subrecipients of a state, will follow §8200.318 General procurement standards through 200.326 Contract
provisions.

§200.318 General procurement standards.

(a) The non-Federal entity must use its own documented procurement procedures which reflect

applicable State, local, and tribal laws and regulations, provided that the procurements conform to applicable
Federal law and the standards identified in this part.

(b) Non-Federal entities must maintain oversight to ensure that contraciors perforim in accordance with
the terms, conditions, and specifications of their contracts or purchase orders.

(c)(1) The non-Federal entity must maintain written standards of conduct covering conflicts of interest
and governing the actions of its employees engaged in the selection, award and administration of contracts.
No employee, officer, or agent may participate in the selection, award, or administration of a contract
supported by a Federal award if he or she has a real or apparent conflict of interest. Such a conflict of interest
would arise when the employee, officer, or agent, any member of his or her immediate family, his or her
partner, or an organization which employs or is about to employ any of the parties indicated herein, hasa -
financial or other interest in or a tangible personal benefit from a firm considered for a contract. The officers,
employees, and agents of the non-Federal entity may neither solicit nor accept gratuities, favors, or anything
of monetary value from contractors or parties to subcontracts. However, non-Federal entities may set
standards for situations in which the financial interest is not substantial or the gift is an unsolicited item of
nominal value. The standards of conduct must provide for disciplinary actions to be applied for violations of
such standards by officers, employees, or agents of the non-Federal entity.

(?) If the non-Federal entity has a parent, affiliate, or subsidiary organization that is not a state, local
government, or Indian tribe, the non-Federal entity must also maintain written standards of conduct covering
organizational conflicts of interest. Organizational conflicts of interest means that because of relationships
with a parent company, affiliate, or subsidiary organization, the non-Federal entity is unable or appears to be
unable to be impartial in conducting a procurement action involving a related organization.

(d) The non-Federal entity's procedures must avoid acquisition of unnecessary or duplicative items.
Consideration should be given to consolidating or breaking out procurements to obtain a more economical
purchase. Where appropriate, an analysis will be made of lease versus purchase alternatives, and any other
appropriate analysis to determine the most economical approach.

(e) To foster greater economy and efficiency, and in accordance with efforts to promote cost-effective use
of shared services across the Federal Government, the non-Federal entity is encouraged to enter into state

and local intergovernmental agreements or inter-entity agreements where appropriate for procurement or
use of common or shared goods and services.
K3570 Grant Agreement



(7} Tha non-Faderal 2ntity is ancouragad to use Fadaral axcass and surplus proparty in lieu of purchasing
new equipment and property wheneaver such use is feasible and raduces project costs.

(g) The non-Federal entity is encouraged to use value engineering clauses in contracts for construction
projects of sufficient size to offer reasonable opportunities for cost reductions. Value engineering is a
systematic and creative analysis of each contract item or task to ensure that its essential function is provided
at the overall lower cost.

(h) The non-Federal entity must award contracts only to responsible contractors possessing the ability to
perform successfully under the terms and conditions of a proposed procurement. Consideration will be given
to such matters as contractor integrity, compliance with public policy, record of past performance, and
financial and technical resources. See also §200.213 Suspension and debarment,

(i) The non-Federal entity must maintain records sufficient to detail the history of procurement. These
records will include, but are not necessarily limited to the following: rationale for the method of procurement,
selection of contract type, contractor selection or rejection, and the basis for the contract price.

()(1) The non-Federal entity may use a time and materials type contract only after a determination that
no other contract is suitable and if the contract includes a ceiling price that the contractor exceeds at its own
risk. Time and materials type contract means a contract whose cost to a non-Federal entity is the sum of:

(i) The actual cost of materials; and

(ii) Direct labor hours charged at fixed hourly rates that reflect wages, general and administrative
expenses, and profit.

(2) Since this formula generates an open-ended contract price, a time-and-materials contract provides no
positive profit incentive to the contractor for cost control or labor efficiency. Therefore, each contract must set
a ceiling price that the contractor exceeds at its own risk. Further, the non-Federal entity awarding such a
contract must assert a high degree of oversight in order to obtain reasonable assurance that the contractor is
using efficient methods and effective cost controls.

(k) The non-Federal entity alone must be responsible, in accordance with good administrative practice
and sound business judgment, for the settlement of all contractual and administrative issues arising out of
procurements. These issues include, but are not limited to, source evaluation, protests, disputes, and claims.
These standards do not relieve the non-Federal entity of any contractual responsibilities under its contracts,
The Federal awarding agency will not substitute its judgment for that of the non-Federal entity unless the
matter is primarily a Federal concern. Violations of law will be referred to the local, state, or Federal authority
having proper jurisdiction.

[78 FR 78608, Dec. 26, 2013, as amended at 79 FR 75885, Dec. 19, 2014; 80 FR 43309, July 22, 2015]

§200.319 Competition.

(a) All procurement transactions must be conducted in a manner providing full and open competition
consistent with the standards of this section. In order to ensure objective contractor performance and
eliminate unfair competitive advantage, contractors that develop or draft specifications, requirements,
statements of work, or invitations for bids or requests for proposals must be excluded from competing for
such procurements. Some of the situations considered to be restrictive of competition include but are not
limited to:

(1) Placing unreasonable requirements on firms in order for them to qualify to do business;

(2) Requiring unnecessary experience and excessive bonding;

(3) Noncompetitive pricing practices between firms or between affiliated companies;

(4) Noncompetitive contracts to consultants that are on retainer contracts;

(5) Organizational conflicts of interest;

(6) Specifying only a “brand name” product instead of allowing “an equal” product to be offered and
describing the performance or other relevant requirements of the procurement; and

(7) Any arbitrary action in the procurement process.
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(0) Tha non-Federal entity must conduct procuraments in a manner that pronibits the use of statutorily or
administratively imposed state, local, or tribal geographical preferences in the evaluation of bids or proposals,
except in those cases where applicable Federal statutes expressly mandate or encourage geographic
preference. Nothing in this section preempts state licensing laws. When contracting for architectural and
engineering (A/E) services, geographic location may be a selection criterion provided its application leaves an
appropriate number of qualified firms, given the nature and size of the project, to compete for the contract.

(c) The non-Federal entity must have written procedures for procurement transactions. These procedures
must ensure that all solicitations:

(1) Incorporate a clear and accurate description of the technical requirements for the material, product,
or service to be procured. Such description must not, in competitive procurements, contain features which
unduly restrict competition. The description may include a statement of the qualitative nature of the material,
product or service to be procured and, when necessary, must set forth those minimum essential
characteristics and standards to which it must conform if it is to satisfy its intended use. Detailed product
specifications should be avoided if at all possible. When it is impractical or uneconomical to make a clear and
accurate description of the technical requirements, a "brand name or equivalent” description may be used as
a means to define the performance or other salient requirements of procurement. The specific features of the
named brand which must be met by offers must be clearly stated; and

(2) Identify all requirements which the offerors must fulfill and all other factors to be used in evaluating
bids or proposals.

(d) The non-Federal entity must ensure that all prequalified lists of persons, firms, or products which are
used in acquiring goods and services are current and include enough qualified sources to ensure maximum
open and free competition. Also, the non-Federal entity must not preclude potential bidders from qualifying
during the solicitation period.

[78 FR 78608, Dec. 26, 2013, as amended at 79 FR 75885, Dec. 19, 2014]

§200.320 Methods of procurement to be followed.

The non-Federal entity must use one of the following methods of procurement.

(a) Procurement by micro-purchases. Procurement by micro-purchase is the acquisition of supplies or
services, the aggregate dollar amount of which does not exceed the micro-purchase threshold (8200.67 Micro-
purchase). To the extent practicable, the non-Federal entity must distribute micro-purchases equitably among
qualified suppliers. Micro-purchases may be awarded without soliciting competitive quotations if the non-
Federal entity considers the price to be reasonable.

(b) Procurement by small purchase procedures. Small purchase procedures are those relatively simple
and informal procurement methods for securing services, supplies, or other property that do not cost more
than the Simplified Acquisition Threshold. If small purchase procedures are used, price or rate quotations
must he abtained from an adequate number of qualified sources.

(c) Procurement by sealed bids (formal advertising). Bids are publicly solicited and a firm fixed price
contract (lump sum or unit price) is awarded to the responsible bidder whose bid, conforming with all the
material terms and conditions of the invitation for bids, is the lowest in price. The sealed bid method is the
preferred method for procuring construction, if the conditions in paragraph (c)(1) of this section apply.

(1) In order for sealed bidding to be feasible, the following conditions should be present:

(i) A complete, adequate, and realistic specification or purchase description is available;

(i) Two or more responsible bidders are willing and able to compete effectively for the business; and

(iii) The procurement lends itself to a firm fixed price contract and the selection of the successful bidder
can be made principally on the basis of price.

(2) If sealed bids are used, the following requirements apply:
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